
1030 GARNET AVENUE
SAN DIEGO, CA 92109

(858) 270-7269

HOURS
MONDAY - FRIDAY 11:30 AM TO 2 AM
SATURDAY - SUNDAY 10 AM TO 2 AM

BUBSPB.COM

QE@BUBSBEACH



FA C T  S H E ET 

DATE OPEN: AUGUST 1998
SQUARE FOOTAGE: 3,800 SQ. FT.
MAX CAPACITY: 243
PATIO SPACE: NO
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BUB’S AT THE BEACH 

In 1998, a restaurant opportunity became avai lable in Pacif ic Beach at this very spot. 
A young man (at least compared to now) set out to fol low his dream to create the 
best and most successful bar and gri l l  Pacif ic Beach had to offer. Instead, he created 
BUB’S. Almost 20 years later, we are proud to have mult iple locations throughout 
San Diego, and partnerships and fr iendships we have made along the way. Take the 
Tater Tot, for instance. We have been serving them since the f irst month we opened in 
1998, when the del ivery driver dropped off the wrong box. Do we give him credit? Of 
course not! That’s si l ly. In fact, i f you have any more good ideas please let us know…

As the off ic ial Pittsburgh Steelers bar in San Diego and home to the Virginia Tech 
Hokies, sports are a big part of our fun. Just l ike sunshine, sand and waves!

Pacif ic Beach is where BUB’S was born and where we wil l  always consider home! 
Good, fresh, cooked-to-order food is what we’ve been about since day one. Cold beer 
and fun doesn’t hurt either! Well there it is, BUB’S: another man’s stupid idea of fun!

ABOUT



OWNER
Todd Brown

Born and raised in Wheeling, West Virginia, Todd Brown packed up his Winnebago and 
made his way out to San Diego in 1991 with his best fr iend, Pickle, and has since 
made America’s Finest City his permanent home. After earning his degree in Economics, 
along with minors in Business Mathematics and Psychology, Brown has found that his 
true passion l ies in San Diego’s restaurant industry, where his business-savvy mindset 
has manifested itself in Brown’s ownership of three restaurants, including Bub’s @ 
the Beach, Bub’s @ the Ballpark, and The Bl ind Burro, and co-ownership of Waterbar 
in Pacif ic Beach. Between his clear aptitude for the industry and his inherent abi l i ty 
enl iven his branding with self -deprecating, tongue-in-cheek humor, Brown leads with 
authenticity and attention-to-detai l, both no doubt major players in his vast success.



MEDIA CONTACT

SYDNEY MISHKIN, MEDIA RELATIONS MANAGER
ALTERNATIVE STRATEGIES

SYDNEY@ALTSTRATEGIES.COM


